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Increase Retention

Social media extends the relationship 
beyond the face-to-face meeting



Social media should provide:
Additional reinforcing information

17	Likes
4	Comments
53	(!)	Shares

EFNEP	Core	Focus	Areas
• Cooking
• Food	Resource	Management



Social media should provide:
Reminders of upcoming meetings



Social media should provide:
A supportive environment offering encouragement

• Participant	gained	
confidence	and	skills	for	
better	cooking	at	home

• Reached	out	with	a	
question

• Program	Assistant	offered	
advice	and	support

• Another	participant	
appreciated	the	dialogue

• Bolsters	EFNEP’s	
reputation	with	
participants	and	larger	
audience



Social media should provide:
Two-way communication

• A	participant	asked	how	
to	prepare	beets

• Shared	question	and	
response	with	all	
followers

• Other	participants	saw	
and	responded	to	post

115	people	reached	
(63%	of	fans)

7	people	engaged
4	stories	generated	



Social media should provide:
A community environment where participants share and learn together



Increase Recruitment

Social media is the digital age version 
of word-of-mouth advertising



Social Media should:
Expand your reach to a larger audience

When EFNEP participants 
engage with your posts, 
their social media friends 
can see the activity



Social Media should:
Be used to advertise upcoming classes or events


