?’Zﬁ Expanded Food and Nutrition Education Program

EFNEP Social Media Committee
How To Start Your EFNEP Social Media Marketing
Strategy

Social media marketing helps businesses and organizations gain their audience’s attention
using popular social media sites like Facebook and Twitter. The idea is to go where your
audience already is — browsing their newsfeeds. Social media can play an important role in
your overarching marketing strategies to help you reach potential program participants as well
as highlighting the works you are doing in your state. Here are some things to remember as
you launch your social media initiative:

Step 1: Learn about the different social media networks

There are many social media platforms at your disposal. |[dentify the social media channel your
target audience uses most. For many organizations, Facebook is the most important social
media channel to launch. Facebook is the biggest social media network on the Internet,
boasting approximately 1.71 billion active users. EFNEP employees who have already launched
social media initiatives have found that this is the most popular social media channel to reach
their potential participants. However, many EFNEP employees have also branched out from
there to add other channels to their initiatives. Learn more about Facebook and other social
media networks here.

Step 2: Brainstorm a marketing strategy

Once you’ve decided which social media channels you’ll use, create a strategy around creating
content for your channel. What do you want your social media followers learn from following
you? How will you reach program participants using social media? Develop a plan with your
team before moving forward with your social media strategy. It’s also important to research
other EFNEP social media initiatives. Find examples of best practices that will help you
understand which strategies work for other programs, and will inspire you to create content
that reflects your own program. Educate yourself about using social media for your
organization here.

Step 3: Determine an administrative model

Who in your organization will maintain your social media channels? Who should be responsible
for creating content? Meet with your team to discuss who will be part of your social media
initiative. Organize a social media committee and brainstorm ways to move forward with your
initiative. Find an administrative model that fits your organization best. Click here to read about
different administrative models you could use within your organization.


https://docs.google.com/document/d/1X0d3EXEjEYve6HNVY-FNruAi6TddxGhBkvBdV_Tmvys/edit?usp=sharing
https://docs.google.com/document/d/1X0d3EXEjEYve6HNVY-FNruAi6TddxGhBkvBdV_Tmvys/edit?usp=sharing
https://efnepdigitalresources.org/twitter/
https://efnepdigitalresources.org/resources/?_sft_resource_category=social-media
https://efnepdigitalresources.org/education/?_sft_educational_category=social-media
https://efnepdigitalresources.org/wp-content/uploads/2016/11/SocialMediaAdministrationModels.pdf
https://efnepdigitalresources.org/facebook/

Step 4: Create a content calendar

Like any marketing strategy, it’s important to have a plan for your social media content. Create
a calendar for your social media content that outlines when your posts will go live. This will
help you organize your content and schedule posts during times when your target audience is
most likely to see them. Using a content calendar to plan out your posts allows you to share
your content ideas with other members of your team before it goes live. This content
represents your organization; have someone else look at your content to ensure that your
content aligns with your organization’s mission.

Creating your content ahead of time will also give you peace of mind. When you create a
content calendar, you can add the content to an automatic scheduling tool, which will post
your content on set dates and at certain times. Or, you can simply set a reminder in your
calendar to post. Either way, your post is already created and ready to go. Use our content
calendar template to get started.
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https://efnepdigitalresources.org/toolkit/
https://efnepdigitalresources.org/toolkit/

Step 5: Create awesome content!

Engaging content is key to succeeding at your social media strategy. Find articles, take photos,
record videos and post updates about your organization to start building your online audience.
Before sharing, make sure your content comes from appropriate sources for your program.
Sources that are generally considered appropriate include MyPlate, Kids Eat Right and the
United States Department of Agriculture (USDA). We compiled a number of vetted posts that
are ready to use on your social media channels. These posts cover topics like physical activity,
healthy eating, food safety, food resource management and more. We encourage you to add
them to your content calendar and use them as part of your marketing strategy.

Explore our website further for more information about social media and technology tools you
can use to reach more potential participants. Many EFNEP organizations throughout the U.S.
and its territories have started developing social media strategies of their own. To see what
other areas are doing for their program participants, visit our States page. Contact us if you are
interested in getting involved with our EFNEP social media and technology committees.
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https://efnepdigitalresources.org/resources/states/
https://efnepdigitalresources.org/contact/
https://efnepdigitalresources.org/toolkit/?_sft_toolkit_category=vetted-posts

